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Introduction
It happens rarely in a person's lifetime that you come to discover
someone whose very presence speaks for itself. They don't have
to say or do anything, and yet you feel as if you have met an
extraordinary human being.
Alphay Chairman Hui Chen is such a man. He is modest yet
confident. He is gentle but strong. He exhibits a kind of serenity
crowned by a quiet intensity that immediately announces a man
who is in touch with what Abraham Lincoln described as, "The
better angels of our nature."
He is a relatively young man who speaks and acts with a
timeless wisdom that might define him as a sage. He has had his
brush with failure but has treated it as a teacher, and has risen to
become not only a world-renowned expert in the applied science
of mycology but also a universally successful businessman. So
remarkable have been Hui Chen's achievements and so widely
regarded his reputation both in China and abroad that he has
become a standard for "success through integrity," as well as a
paragon of visionary thinking.
He has also come to be known as one of the few Chinese
entrepreneurs who have been able to bring the best of scientific
knowledge together with a successful business model that is not
only profitable but also able to anticipate global trends that are
decades ahead of their time.
It would be easy for us to continue this narrative by plunging into

4

a chronology of his family, his rise to power in Chinese industry,
his uncanny ability to anticipate trends and his command of
global network marketing but no one can tell his story as
eloquently as Hui Chen himself. He has chosen to call this book
The Five Elements of Success. Based on the wisdom of ancient
healing techniques from the elements—Wood, Fire, Earth, Metal
and Water—it also symbolizes all the layers that combine to form
a personal philosophy, a business ethic and a command of his
universe that can only be termed impeccable.
Typical of an individual of Chairman Hui Chen's character and
reputation, he credits his roots, his background and his forefathers
for providing the moral core and the practical perspectives that
have guided his life.
— Bob Proctor
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The Philosophy of the Five Elements is based in the Chinese
belief in a universal balance that forms all physical, elemental
and dimensional relationships. The harmony that balance creates
is something constantly sought in all matters of life. And once it
is achieved, all health, personal purpose and spiritual evolution
will fall into place.
The elements covered in this ancient philosophy of the Tao are
Wood, Fire, Earth, Metal and Water. Each has its own
relationship with Yin and Yang (light and darkness, heaven and
earth). By description, each has its own characteristics, its
interaction with the other elements, its own governing physical
influence and its own strengths and weaknesses. And if this
seems alien to Western culture, it is quite the opposite of that. It
is in perfect harmony with everything we know and accept that
comes in an order of numbers: two, three, four and even seven.
We have the principles of duality (two): Yin and Yang, Light and
Darkness in all its forms (day and night, good and evil, right and
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wrong); all life into plant and animal; the symmetrical system of
human anatomy; the bicameral mind (the brain's right and left
hemispheres). We even break down all animal life on earth into
two phyla: vertebrate and invertebrate.
Principles of three include mind, body, spirit; three branches of
government (executive, legislative and judicial); and the old
saying, "Third time's the charm."
Historically, we also have other principles of natural balance that
are given a specific number value: four seasons, four body
humors. And most solid architectural structures, city plans,
streets and highways and modes of human traffic are dictated by
multiples of four.
The concept of seven chakras as found in ancient Ayurvedic
medicine has come to find direct correspondence with the
human endocrine system, as being the seven major glands in the
human body—the pituitary gland, the pineal, the thyroid, the
thymus, the liver/spleen and reproductive glands.
Finally, we have the Five Elements of the Tao and the
recognition of their correlation with the other structures of life.
In balance, they are
1) Wood

2) Fire

3) Earth

4) Metal

5) Water

All these ancient and modern systems not only complement one
another, they also validate them. They indicate a balance accepted
in all scientific and philosophical schools of thought. More than
that, they indicate a structure in an ordered universe that is
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essential to the efficient function of all aspects of nature, art,
science and medicine.
The principles of wellness based in the Five Elements are what
drives Alphay's mission to combine the best of East meets West
—the timeless quality of ancient Chinese herbal and
pharmaceutical formulations and successful modern scientific
techniques.
It's all about balance—just as human character is all about
balance. In that regard, Chairman Hui Chen has established his
own Five Elements of Success that make up the personal fiber
of any human being as well as the achievement structure of any
viable business.
1) Excellence 2) Vision 3) Humanity 4) Tradition 5) Honor
They are rooted in deep conviction, a faith in human nature, and
the belief that we are all put on this earth to make a difference.
As with the five physical elements, these elements of character
combine to form a natural structure—one that defines all that is
best about us as human beings, and the power we all have to
positively influence those brought into our realm of experience.
Like so many positive aspects, these "Five Elements" combine
into a tightly woven fabric that makes it difficult to separate one
from the other. In this very special pattern, they intertwine to
create the man—Hui Chen—an individual who becomes
virtually at one with the qualities he embraces and the
philosophy that guides his life.
— The Editors
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"A superior man is modest in his speech
but excels in his actions."
—Confucius
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1
A Legacy of Excellence
In October 2002, I founded what many consider to be a unique
company in the Jiangsu Nantong Economic and Technological
Development region of China. Its official name: Jiangsu Anhui
Biological Technology Co., Ltd. Throughout the past decade,
Alphay had been described as "succeeding in secret." We had
been achieving all of our carefully set goals for sales expansion,
but intentionally decided from the outset not to make an
elaborate display of our achievements. Our reason for doing this
was simple: arithmetic has an integrity all its own. So, by
strength of numbers, I believed the progress we made would
speak for itself.
In the year 2010, our annual sales volume reached 600 million
RMB (renminbi), which amounts to approximately $100 million
U.S. dollars (USD). (The renminbi, RMB, is the currency of the
People's Republic of China—also known as the yuan.) And even
though we are a licensed direct-selling company in China, we
intentionally kept our public announcements and conventions at
a modest level. For instance, we seldom conduct large events,
conferences, trainings and advertising blitzes; and, even when
we do, we seldom announce them through the media. Because
of that, many of our competitors, especially in China, have
come to perceive Alphay's recent emergence in the network
marketing industry as something of a mystery.
Most people never quite grasped the scope and intention of our
company and products, while many others are totally unfamiliar
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spacing with the name, Alphay. We believe it is finally time to
fill in the missing pieces of those perceptions.
This brief portrait is my attempt to accomplish that by sharing
some of my personal concepts, deep-seeded beliefs and secrets
of success so that others may better understand Alphay's
commitment to bring our concept of total wellness, prosperity
and business skills to the rest of the global community.
At the core of all this, I confess to having a practical nature.
Business is similar to sports in that both are, by nature,
competitive. Everyone wants to win. Everyone strives to be in
first place. And, for the most part, everyone understands that
teamwork and discipline carry the secrets of success.
However, unlike sports, which almost always have the same
rules and a level playing field, every business walks a different
path to reach its final destination. Being a low-profile company
does not mean we do not want to be in first place. In the industry
of network marketing, Alphay strives to remain a "silent winner."
We believe true success can never be achieved by making
elaborate claims or promises that cannot be fulfilled, but by
steady, well-planned increases in our numbers and volume.
Slowly but surely, we have already achieved a level of global
leadership in many aspects of our business, and this is exactly
how we want our business culture to remain.
When I study the success stories of traditional businesses in China,
I find myself admiring many of the companies in Zhejiang spacing
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Province. The region has a lot of what I like to call "quiet
achievers." For example, the button and zipper companies in the
city of Wenzhou manufacture and distribute the world's largest
volume of those everyday necessities. Very few people in the
public sector have ever heard of them, and yet they go about their
quiet way, developing new markets and attracting new clients by
the sheer power of their quality and integrity of production.
Up to this point, Alphay's annual sales volume has already
exceeded that of many well-known international companies and
foreign enterprises. It has also surpassed professional
expectations and the educated guesses of industry experts who
really haven't quite come to grips with who or what we are.
Our success to date has been especially difficult for others to
grasp in view of the fact that we have done so with a surprisingly
low advertising cost-to-sales ratio. That has been very gratifying
to me personally, because this conservative approach to growth
is in the fabric of my professional philosophy, personal habits
and work ethic.
It has always been a part of Alphay's original business strategy to
take a careful step-by-step approach toward achieving major
milestones. This had always been at the core of our corporate
culture, even before we decided to break into network marketing. I
feel that a company should keep a sense of both modesty and
caution when it reaches critical stages of its development. If you
are able to keep your perspective while you are growing, you will
develop a sense of timing that will enable you to recognize those

4

defining moments when they come. When they do, everything
almost automatically falls into place; it becomes seamless. That
is because long-term recognition is not something that can be
forced.
Companies that try to force markets often become casualties of
their own reckless behavior. That has particularly been the case
with network marketing, especially in Asia. Some network
marketing practices in global markets have been characterized
by elaborate promises and failed expectations that have resulted
in restrictions in many nations. China is no exception.
Even though it has been here for nearly a decade, network
marketing in China is still in its infancy. The majority of multi
level marketing corporations are not fully developed. Because of
that, the government is closely monitoring all the activities inside
the industry. Company management at any organization needs to
be aware of the potential pitfalls that come with this kind of
scrutiny. At the same time, they need to recognize that change
and revision is a necessary part of the process.
In 2005, the government of China set about to develop and
standardize a set of laws and guidelines to govern the network
marketing industry. Although much progress has been made,
some of those laws are not yet official. Until those laws become
solidified and the boundaries clearly defined, I feel that it has
been wise for Alphay to remain low profile, especially in our
early years of development. This has proved to be very
beneficial to us for a number of reasons.
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As most people already know, many new companies in China
that received business permits early on have already had their
licenses revoked due to questionable manufacturing practices,
false advertising, over promising and under delivering. That is
not to say these companies fail across the board, but there is a
"domino effect." Poor performance in one area tends to pull
down performance in all areas.
Alphay has made sure that it can be looked upon as the model of
business ethics and manufacturing integrity. Along the way, it
has taken all steps necessary to become vertically integrated and
highly effective in all areas. Because of that, Alphay has been
fully licensed to do business first as a manufacturer and product
formulator, second, as a respected emerging force in the field of
network marketing.
Up to now, what little advertising and promotion Alphay has
done has not been in the network marketing industry. We have
been advertising inside the edible and medicinal fungi industry
through nationwide Chinese media and only recently are turning
our minds toward expanding into product advertising on a
broader global scale, beginning with North America.
Would we ever advertise ourselves in the network marketing
industry? The answer is a resounding, "Yes!" However, at this
point, we would set ourselves apart from what other companies
have done up to now, and we would do it in three different ways.
First, we would open with an intelligent examination of the
edible and medicinal fungi industry, including its historic
contributions
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to global wellness—not just for the past few years, but for
centuries.
Second, we would make a brief study of key individuals who
have made valuable contributions to the industry and who have
taken steps to build and expand it.
Finally, we would emphasize the products and how they form
the bridge between the wisdom of ancient holistic wellness
formulas and modern medical technology—products that begin
and end with one of the most revered elements in ancient health
technology: Lingzhi, the ("Red") Reishi Mushroom—Lingzhi.
These are the steps we have taken to present Alphay, and this is
where we begin.
Starting with a solid foundation, we have built and expanded
carefully, and now we feel qualified to introduce ourselves to
world markets. We have very cautiously prepared ourselves to
take the next steps toward achieving our long-term objectives.
While Alphay and Alphay's unique products are still unknown to
the general public, I strongly believe we have arrived at that
point where expansion and proper promotion are the single
alternative left to us.
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Ganoderma Culture Museum of China

Guests from North America visiting the
Ganoderma Culture Museum of China.
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2
Smart Management Requires more Wisdom
than Rapid Expansion
In recent years, I have always set the annual growth rate of
Alphay to be from 20 percent to 50 percent. Positive growth is a
must, but not growth that exceeds our ability to meet the
responsibilities of progress. I liken this philosophy to driving a
car. By all means, we need to put our foot on the gas to get
where we need to go. We also need to switch to the brake from
time to time to help keep the car under control and make safe,
appropriate pauses in traffic. I believe Alphay must grow with
that same steady sense of purpose, and yet with a specific
destination in mind.
First, we want to make sure that Alphay's annual growth rate is at least
20 percent. To achieve less would mean we are not meeting our goals
and objectives. On the other hand, we have seen to it that our rate of
growth is no more than 50 percent in any given year. That way, we
can make sure that our product quality, internal management, maturity
of staff and customer relations can keep up with our integrity of
purpose, appropriate product innovations, and fluctuations in
member-partner (distributor) development and new markets.
(Just as a note: What most network companies refer to as
"member-partners" is a concept Alphay has abandoned, because
Alphay considers its association with the independent
entrepreneurs who join our family to be more like those of
member-partners. It is a partnership at Alphay, and one that
merits all the potential for shared success and future prosperity
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that relationship implies.)
Like trips we take in the car we drive, detours and bumps in the road
are certain to be a part of the journey. You must plan for them. If you
do, you will reach your objective on time. If you do not, it is going
to take an even bigger effort to recover from the loss.
I have always believed that good management requires more
wisdom than rapid development. So, looking at the situation in a
certain aspect, we have learned that growth is easy to achieve
when you are able to plan for challenges and adjust to them. And
most companies that take leadership positions already know
what these adjustments are. However, not every company knows
how to control its growth. So when we face a period of explosive
growth, we must ask ourselves: Are we ready for this?
Many network marketing companies tend to take what is often
referred to as a "gunslinger" approach to building their business.
So, even starting out, they state in big bold letters "succeeding
slow is a kind of failure." You also hear many of them boldly
claim, "We will surpass Amway in three years." Although I
appreciate their sense of optimism, it is a fact that 90 percent of
all new network marketing companies fail within the first 18
months. Most are victims of that kind of brash approach to
"empire building."
The leader of a corporation is like the driver of that car we
mentioned. He or she must take full control of the speed and
tempo and do so with a complete understanding of the goals and
objectives in mind. A leader should not blindly plunge forward
while losing control of what is happening. We have taken all the
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steps necessary to make sure our trip itinerary is on course. So
when we open up international markets, we reach our destination
fueled up, under control and in full command of our cargo. That
way, we are ready to merge into new markets with the right
people, the right products, well-established distribution, and a
complete understanding of the market.
During our formative years, from 2002 to 2011, we have
developed a well-directed work ethic and mature understanding
of our market potentials. We now feel comfortable in
accelerating our company growth and our approach to the global
marketplace. Internally, we have been able to cultivate a very
talented team of leaders and representatives and are developing
constructive new relationships with key business leaders as we
move forward. With this remarkable brain trust of outstanding
leaders, we have continued to strengthen Alphay's core ability to
compete. We like to say: For the last decade Alphay has found its
wings." Now we are ready to soar.

3
Compensation with Strong Fundamentals
Ideal compensation is so much more than just structuring a
payment plan that looks appealing on paper. If you have an
intelligent perspective of both fairness and a solid system of
rewards for effort, it is not a difficult thing to do. What you need
to have is a solid foundation, one in which your memberpartners and sales force have confidence—one that reaches
levels of breadth and depth that assure rewards for effort on all
levels.
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And yet a good compensation plan will only be as effective as
the careful planning that goes into it, as well as the intangibles
that stand next to it. To accomplish this, any good leader needs to
ask and answer some important questions: First, do the memberpartners believe in the company's missions and products?
Second, do the member-partners like this company? Third, do
the member-partners like the company leader and believe in his
vision for the future? If the member-partners have answered
"yes" to all three questions, then the compensation will be
something they will trust and follow from the outset.
As the founder of this company, the compensation plan means
more to me than anybody else in the business, so I will lead my
company and fellow member-partners to face all the challenges
of the industry. More than anyone else, I do not want to see
member-partners leaving Alphay only because of flaws in its
compensation. So I will work very hard to maintain the
compensation plan so that it is reasonable, logical and has a
solid fundamental approach to growth.
Once you have taken all these factors into consideration and
dealt with them effectively, you become more confident in your
ability to grow and develop. Alphay's compensation plan was
structured with a sense of caution laced with a true sense of
intention. It is straightforward and honest, and it contains none of
the short-term measures that are so often geared to artificially
stimulate immediate sales, only to come unraveled later on.
What it does contain are solid fundamentals that can neither be
weakened nor undermined.
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Alphay's compensation plan has been designed to attract
investors and marketing experts who want to build a solid longterm business. If you are looking for an opportunity that will
make you wealthy over night, then Alphay may not be the best
partner to work with. Even if we cannot become partners, I will
still be glad to remain friends.
Alphay's compensation, like Alphay the company, is designed
for strong and solid long-term relationships. If you choose to
perform on the platform we have provided, we assure you that
your work will be rewarded, very much in the same way
investors build portfolios with long-term horizons.
Many networking companies use reward only as a lure. When
they do, they find themselves constantly having to make changes
in order to keep it attractive. These constant "financial face-lifts"
ultimately distort the structure, and sooner rather than later the
flaws will begin to show. Of course, in any compensation plan,
there will be tweaks and minor alterations made gradually along
the way. But to use the analogy of the car one more time, these
are little shifts in our steering to keep the car on the road. (For
example, we know even Amway's compensation is changing
continuously, but their changes are only minor modifications and
enhancements being altered gradually.)
So, if we take a look at the biggest network marketing
companies in China (exceeding $700 million USD in annual
sales), which includes Amway, Perfect and Infinitus, their
compensation plans would not be considered to be the biggest
contributing factors to
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growth. So clearly, if a network marketing corporation wants to
remain strong and expand on a long-term basis, it must be able to
put some other factors in place that carry as much weight as the
compensation plan. I've identified some of the intangibles (or
hidden qualities) earlier, and there are some very tangible aspects
as well.
Those have to do with such things as the strength of the
company's research and development, product integrity,
education, training techniques, service and sales. In every
instance, we are constantly striving to make sure that Alphay has
put all these factors in place while constantly enhancing them.

4
Prepare and Settle Basic Requirements
that Protect Our Member-Partners and
Their Income
At Alphay we like to believe that we are "quiet winners." So we
tend to project an image of confident serenity, and we keep a low
profile. Keeping a low profile, however, does not mean we are
not working hard. It is very much like watching a duck swim on
still waters. From what we can see on the surface, the duck is
relaxed, but underneath the water, it is paddling as fast and hard
as possible. So in the past few years, while Alphay appeared to
operating uneventfully, we have actually put in a tremendous
amount of time, money and energy into building the substructure
of our business. Much of that includes the acquisition of new
lands and property.
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What we have acquired includes the following: 88,000 square
meters (21.7 acres) for our biological scientific garden; one
square kilometer (247 acres) of the Jilin province for our
Changbai mountain herbal medicine fungi plantation; the first
ever international training center for the medicinal and edible
fungi industry of China; the world's first Ganoderma Cultural
Museum; a 16,000 square-meter (4 acres) scientific research
center; a 6,000 square-meter (1.5 acres) facility that
automatically sends and stores products; a 10,000 square-meter
(2.5 acres) production factory constructed under Good
Manufacturing Practice (GMP) standards. We have met
100,000 hygienic standards for modern production factories.
All assets have passed IS09001 quality management systems,
ISO14001 environmental management systems, IS028001
security management systems for the supply chain, 1S022000
food safety management systems, and the health food
production quality certification by GMP. We have bought the
Jiangsu Province Microbiology Research Institute, allied with
the Chinese research institute of microbiology, and formed a
"post-doctoral research sub-station." We also formed a deluxe
research group incorporating the top mycologists both inside
and outside the country. Meanwhile, we have received more
than 40 national patents, financed millions of USD to the State
Food and Drug Administration and introduced 18 kinds of
health food products. The total investment in infrastructure is
more than $71 million USD.
Those are quite a few facts and figures to emphasize one thing:
Alphay's commitment to optimum growth under the highest
industry standards.
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Even more important to me is to see to it Alphay provides the
best possible support to its member-partners to help them
expand their business through training sessions, classes,
meetings and career-development conferences. To accomplish
that, we have built a three-star hotel and a four-star hotel in our
head office with more than 20 conference rooms, 200 guest
rooms, and restaurants and entertainment to match. We can
arrange for more than 600 guests to stay and 1,300 guests to
dine in our dining hall. This means Alphay member-partners can
invite a large number of guests to visit our head office and get a
comprehensive look and feel for our business—and accomplish
this in only one visit. Guests may sample the different types of
mushrooms and fungi that are produced here, hold meetings and
conduct trainings—all in a very condensed period of time.
Within that very well structured event, they may also visit our
plantations, research centers, production facilities, office
buildings and the Ganoderma Culture Museum of China.
Recreational activities include restaurants, swimming,
entertainment and much more. These benefits will definitely
help member-partners improve their awareness, expand their
business and increase their sales volume.
To better assist our member-partners in expanding their franchise
and empowering them to develop their skills, we have also built
landmarks, milestones and sights through every step of the garden
tour.
Since we have thoroughly researched the techniques that will be
most helpful to our member-partners family, we have carefully
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planned a standardized routine for each visit through our
customer service department. Our fully trained tour guides will
give complete tours of everything included in the head office.
The customer service we provide in our International Conference
Center has already been classified as "Best of Class" of Jiangsu
province, which means that the services we provide have been
judged to be among the top in the entire province.
All these components have been put into place to help us create a
solid foundation, not only to support our member-partners, but
also to set the stage for Alphay to become one of the top leaders
in the industry. We have received delightful confirmation of that
belief from virtually all visitors to our campus and home offices.
Without exception, all have left with a consensus of opinion that
Alphay is a trustworthy company with deep roots, noble
traditions and a true dedication to becoming one of the leaders in
the network marketing industry.
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5
The Spirit of Lingzhi:
Turning “Trash into Treasure”
Whenever you take a walk in the Alphay Biological Tech
Garden, you'll be able to see images of Lingzhi everywhere.
Starting at the sculpture of the "Four Saints" holding Lingzhi in
their hands, to the Ganoderma Culture Museum of China, the
mushroom ecological park, the designs of hotel logos; guest
room curtains and carpets, Lingzhi stories and designs have been
incorporated into every corner inside of Alphay.
The magical Reishi "Red Mushroom" is the symbol of good
luck. There have been many beautiful legends incorporated into
Buddhism and Taoism, most of which extol the elevated status of
Lingzhi, now renowned among world health communities.
Over the centuries, this plant has become a symbol for people's
dreams of happiness, representing luck, health and beauty. I
began my Lingzhi research in 1989. So it is something to which
I have devoted much of my time for more than 20 years. The
essence of Lingzhi that deeply touched me and always helped
me keep things in perspective is written here:
"Lingzhi usually grows on old tree trunks, and even after the
tree has perished, it continues at another level to thrive and
regenerate itself. At the same time, this magical plant will
grow even better in quality and shape."
"Thriving in impossible terrain and flourishing in peril," Lingzhi
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Chairman Chen and his wife, Hanping, walking in a secret mountain area
that is rich with wild lingzhi (Ganoderma lucidum).

New North American distributors on their first exploratory trip to Alphay in
Nantong, China.
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has, over the years, come to symbolize all the best aspects of
human nature. More than just an herb or a grass, it has become a
symbol of the invincibility of spirit the Chinese people have
shown for more than 5,000 years.
Recognizing the unique qualities of Lingzhi, the philosopher
Confucius was once heard to say, "Lingzhi grows in the deepest
forests, and even if no one discovers it, it will release its
powerful life essence."
Lingzhi has had the unique ability to transform debris into
beauty; what we like to call "trash into treasure." For that reason
and so many others, it is known as king of grasses, the mystical
plant with the innate ability to bring death back into life.
Whenever I'm around Lingzhi, I marvel at the miracle: Lingzhi
possesses a healing spirit that can reach out to the world. From
this, we developed our company mission statement: "To promote
national culture, expand the fungi industry, and bring good
health on a global scale to all of humankind."
I believe that the Lingzhi spirit is needed by the entire
network marketing industry. Being the chairman of a network
marketing company, I have had the privilege to witness many
mainstream people succeed. Through this industry, they have
been able to attain wealth, gain stature in their communities,
and improve their quality of life. No matter which company
these people belong to, or what particular product they are
distributing, they have shown us the very same spirit of
"turning trash into treasure."
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They came from all walks of life and varied sets of
circumstances. Some had reached a point of critical mass where
they had to make some serious decisions about career and
family. Still others were facing some major financial crisis, and
that became the defining moment where they saw this network
marketing program for the opportunity it was and grabbed onto it.
By studying diligently and working hard, they were able to turn
their lives around. So many of them have, at one time or another,
faced difficulties and hardships while walking down this path,
but they never let themselves become discouraged. Instead, they
held onto their goals and objectives. They embraced the
opportunity. It is because they chose to stand up and face the
difficulties, refused to accept failure, kept a positive attitude and
followed their dreams that made a huge turn in their future
direction and led them to success.
From looking at these outstanding network marketers, I can tell
there is a very fine line between success and failure. This fine
line is determined by each individual's attitude and spirit. As
long as you keep up the strong spirit (like Lingzhi itself) you will
be able to break through any barriers, turn your life around and
realize your dreams.
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" Good business leaders create a vision,
articulate the vision, passionately own the
vision, and relentlessly drive it to
completion."
— Jack Welch, former General Electric Chairman and CEO
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6
Set Pharmaceutical Standards for
All Our Nutritional Supplements
I believe our company's strongest feature is the quality of
Alphay's products. Our country has high standards and strict
product safety laws. If a company fails to comply with these
laws, the highest penalty may result in death. This again,
indicates the importance of product quality, especially for the
edible products industry, because what we produce directly
affects the people. We have always followed pharmaceutical
production standards set for medicine as a basis for what we
produce both in terms of hardware and software.
In terms of hardware, we have always utilized the standards set
for pharmaceutical factories. Our factories were designed in
2001. And at that time, the country had not yet set any GMP
(General Manufacturing Practice) standards for nutritional
foods. GMP standards were only set for medication, and at that
point in time even these standards were quite low. So, when we
designed our GMP factory, there were no existing factories for
us to use as a role model. However, I thought it best to
anticipate the highest possible criteria rather than come
trailing in behind them. I decided to build our production
facilities under the same standards of pharmaceutical
production factories. In order to accomplish this, I
commissioned a medical institute to design Alphay's health
food factory according to the highest possible production
standards, and to make certain there were no potentials
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for contamination or side effects from what we produced.
By establishing this optimum set of standards, we increased our
investment by 20 percent, and the monthly expenses right along
with them. That meant that requirements for the management
team also increased significantly. Even with all the increase in
expenses, I still feel that this is essential, because in order to rise
to the level of integrity we have set for ourselves as a company
we have to anticipate trends and changes in standards. If you set
the highest possible standards in the beginning, you don't have to
make adjustments later. In fact, you become the standard by
which others are measured.
After we raised the requirements for hardware and submitted the
designs, the examiners could not understand why we would want
to raise the standard so high. The Health Food Management
Department in China was only a health inspection station at the
time. Later, it was restructured to become what would later be
known as the Food and Drug Administration. When I initially
invited the health inspectors to visit our production house, they
jokingly asked me if I had a lot of extra money lying around to
spend on all of this. I replied, "Of course, maybe in the future,
our country will raise the standard. We want to meet those
requirements ahead of time so we won't need to rebuild." Later
on, when the national manufacturing standards were upgraded,
those same experts came to realize the correctness of my
decision.
At the same time, many other experts in the edible fungi industry
felt it was not necessary to raise the standards so high, and many

25

others felt that what we were proposing to build was a bit
extreme.
In 2001, this facility reached an annual production level of $1.15
billion. This was even before we started network marketing. The
potential I saw in the edible fungi industry gave me assurance
that we would be able to achieve something great.
We spent almost a year making the design and blueprints, and of
course, we started to see the results a few years later. In 2004,
the Food and Drug Administration was sent to inspect all GMP
production factories. They told us that all the food-related
companies in the province of Jiangsu had to go through major
changes at least four times—starting from inspection, to passing
inspection, to rectification, while Alphay passed all the
standards first time through. This once again proves that the
strict standards we placed upon ourselves were the right way to
go. Even the water we use to clean floors in the first GMP
factory is purified. The purity of this water is much higher than
the drinking water sold in the market.
After the food inspection agency raised its standards and became
the Food and Drug Administration, all nutritional supplements
production is now required to follow the same quality standards
as pharmaceuticals instead of food. This again proved that my
previous decisions were right.
Just recently, the agency noted that it is exceptional our company
has been able to produce nutritional supplements under
pharmaceutical standards, even as far back as 2001. I have
expressed to a leader within the Food and Drug Administration
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that, in the next five years, I will bring this production factory up
to a completely new level, because only continuous upgrades
and renewals will be able to ensure Alphay's high standing for
product quality in this industry.
Of course, now that we have a solid foundation of excellent
quality hardware, we need to match it with the right software,
which is all about finding the right people. Why is it that some
network marketing companies have substandard quality control?
This is usually because the personnel in their production
departments come from food production backgrounds. Therefore,
most of them feel that their facilities meet current standards and do
not need to improve. Basically, they are already starting out behind
the curve. And if you start out behind, you will have to devote
most of your energy and capital just catching up.
All of Alphay's production managers and supervisors have
pharmaceutical backgrounds. Therefore, product quality is also
guaranteed by the company's "software." Most companies are
nervous about inspection. Alphay, on the other hand, welcomes
inspections with open arms, because each time we get inspected
our company gets an even higher ranking than before. The whole
purpose of getting inspected is to make sure we can achieve
higher industry standards by coming even closer to perfection. I
believe our government wants every corporation to grow on
healthy terms.
In the same tradition of high standards, we also take training very
seriously. Whenever the provincial food and drug administration
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notifies us to participate in production and quality assurance
trainings, we always send representatives to attend and apply the
new knowledge right away. Usually, the average nutritional
supplement manufacturers do not send people to attend these
trainings conducted by the pharmaceutical industry. As for
Alphay, all of our quality inspectors and production employees
must attend the latest GMP trainings for pharmaceutical
production companies. These trainings include Q A (Quality
Assurance) and QC (Quality Control) management, as well as
the latest inspection methods and technique.
We always get to work with the latest models of inspection
equipment and machinery through training. Also, to ensure
the safety and quality of our products, we always purchase
the best and latest versions of this equipment with no second
thought. If there is a new machine that is more accurate and
sensitive, we will place an order as soon as possible. For
example, when testing for heavy metal, average companies
will normally hire an outside source to perform their testing
for them. However, Alphay requires quality inspection
throughout every step of production, so we must do
everything ourselves. Therefore, we will always order the
newest inspection technology, and follow up with long- term
maintenance such as continuously sending our operating
technicians to training. These steps require tremendous
amounts of money, but if we are able to take food safety up
a level, making it a responsibility for our society, then I feel
that all the investment is worth it. By employing the
hardware and software standards of the pharmaceutical
industry to produce nutritional foods we are
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announcing our long-term commitment to all of our customers
and member-partners.

7
Be "Conservative Innovators"
in Everything We Do
To take an extra step in assuring and promoting Alphay's product
quality, we always stress the fact that we must be innovative and
yet conservative at the same time. Especially being, a researchbased enterprise, the most important aspects of the business is
through creating and producing. We must be meticulous in
everything we do.
First, let us talk about research and development. We must
develop the right species of spores, because only the right spores
can give us high quality fungi. Then we grow these spores under
controlled conditions. The whole growing process is monitored
under a certain temperature, humidity and light exposure. A
slight alteration with any of these conditions would place a big
impact on growth, because these factors may alter active
enzymes. To make sure we are able to maintain controlled
conditions, we have constructed our own research base, The
Fungi Biological Garden and Research Building, committed to
developing a series of high-quality and high-activity spores
every year.
As a next step, we take the spores into our plantations and
produce them on a large scale. Our central plantations are
situated in Jiaohe City of the Changbai Mountain region in
the province of
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Jilin and another near the Dabie Mountains in the province of
Anhui. These regions are rich in forestry and natural resources.
This provides us with an excellent environment that creates
optimal conditions for growth. Fresh air, high-quality water,
unpolluted soils and moderate temperature variations throughout
the day are all important factors to put into consideration. A good
growing environment will produce safe and highly active
Lingzhi, as well as other edible fungi species. As a follow-up,
these raw materials are always taken back to the company for
rigorous testing. As a final step, upon passing all the tests, they
are stored under perfect climatic conditions.
Second, let's take a look at production. Alphay has invested
millions of dollars to construct the world's most advanced
extraction, concentration, spray-drying, low temperature
cryogenic vacuum equipment and automatic water supply
system, using the most advanced synthesized extraction
technology for water, alcohol and enzymes. On the other
hand, our whole production process runs according to the
highest standards for what is known as "Proportional Chinese
Medicine." This means we will always combine specific
amounts, species and saturations of edible fungi to assure that
the products will perform with the utmost levels of efficacy,
stability and product quality. Additionally, we set the most
suitable environment for consistent temperature and timing,
for extraction of our products—all of which we monitor
automatically with special computer programming, which
also ensures that each batch is consistent in terms of quality,
quantity and proportions of active compounds.

30

After extracting all the ingredients needed, we use the Chinese
"Monarch, Minister, Assistant, Guide" principles for
characteristics of the active ingredient to determine each
ingredient's medical compatibility with each other. (The
Monarch, Minister, Assistant, Guide ranks the importance of
each ingredient in terms of efficiency in one set of medication,
and has been passed down for thousands of years in Traditional
Chinese Medicine.) After measuring against that established
criterion, we always run a series of safety and medical tests to
ensure the effectiveness of new products. After all the required
testing is completed, we send a proposal to the government to
get our products approved for distribution.
We set very high standards in each step we take from initial
research and development to distribution. Product qualification
does not only mean that the final product meets set standards,
but every step of the manufacturing process must also meet
standards with proof.
As required by the GMP, we are required to save samples of
each product in each production period for two years. If there are
any future complaints by customers, we can go back to the
original product sample for further testing. In any such instance,
I personally arrange meetings with our production and quality
departments to observe, verify and examine what could have
gone wrong, and provide the customer with a satisfying answer
as soon as possible.
For a biotech corporation like Alphay, innovation is crucial
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because new research findings will lead to greater
development. For example, we are currently researching the
technology involved with liquid fermentation extracted from
such edible and medicinal fungi as Cordyceps sobolifera,
Cordyceps sinensis, Armillaria mellea, and y-linolenic acid.
Studies show that the Cordyceps sinensis, for example,
contains many active compounds with primary ones such as
polysaccharides, adenosine and other active enzymes. We use
biological fermentation to stimulate extra growth for
mycelium, and attain more metabolites from Cordyceps
sinensis, such as polysaccharides, adenosine and a highly
active antioxidant complex.
Liquid fermentation technology is currently a hot topic, yet still a
difficult topic to master as its use develops internationally. In the
edible and medicinal fungi industry most species are still under
smaller-scale research studies. Not many companies out there are
yet able to research this on a large scale. Alphay is one of the
exceptions. Therefore, on a global scale, Alphay has already
come to be acknowledged as forerunner in this developing field.
This designation has earned Alphay a reputation for being a
pioneer in new product innovation and scientific research. In
2010, our company also took the lead in forming the "National
Technological, Innovative and Developmental Union of the
Edible and Medicinal Fungi Industry," and joined all related
research institutions, schools and like-minded companies to
support each other in resolving challenges to the industry's
development. This set of alliances will contribute greatly to
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8
About Gratitude and Forgiveness
(Five Key Behaviors at Critical Mass)
We must be strict with the products we produce, but generous
and forgiving with people. The ones who want to achieve great
things must have a big heart for everything.
One principle upon which I strongly insist is to treat every
employee with respect and consideration. At Alphay, you can
choose the department you like and take trials working in
different positions until you find a job that truly suits you. I have
seen numerous examples of resumes stating that the primary
reason for an individual leaving his or her previous workplace
had to do with the lack of challenge and opportunity. I hope
Alphay will always provide its employees with the best platform
to develop, and that the wisdom, knowledge, experience and
skills they acquire here will come back to us tenfold. Thus far, I
have been correct in that faith.
I seldom praise or criticize anyone. Even if I do this once in a
while, I like to do it at the right time so the person can feel, and
others can learn. I want to give rewards and take disciplinary
action invisibly. It is not terrible if one person makes one
mistake. But, if the same person continually makes the same
mistake, it can have serious consequences. I believe if people
can see themselves making mistakes, they will learn from them.
We should always give people the opportunity not only to make
mistakes but also to learn from them.
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In August 1993, there was a great fire in our production factory
due to the negligence of a supervisor on duty. That disastrous
event reduced the whole production facility to cinders. With
millions of dollars lost, I was left with almost nothing. Most
people would probably imagine that I would fire that production
supervisor on the spot! However, I did not think it appropriate to
openly blame him, and took no disciplinary action. At the time, a
lot of people did not understand why, so I explained my
philosophy to them.
"If it is only a small error,” I told them, “I will remind the person
involved to remember, but what this man committed today was a
huge mistake. So, I believe he will never need to be reminded of
it." Sure enough, that production supervisor returned my
forgiveness and trust with demonstrations of action and hard work
that brought him to become one of of my best helpers.
I will also always have the same level of tolerance and
forgiveness for all my business partners as well. When the
Southeastern Asia financial storm hit, a local foreign trade
company was locked in a $1.4 million contract with me.
However, due to the fact they could not carry out the contract,
we had to terminate it. According to the contract, that company
was supposed to give up a half-million dollars to cover my loss.
Because I have experienced the pain of having to pay after being
taken to court previously, I did not ask the company for money.
Instead, I thought of ways to absorb the inventory of products I
still had in the local Chinese market so that that company could
survive through the storm. After what happened, the chairman of
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that company said in relief, "It's a terrible misfortune for us to
get into this kind of situation, but meeting Hui Chen has been
our greatest blessing."
Experience is not always what happens to us, it's how we deal
with that which happens to us. Because we were able to address
this man's problem with compassion and understanding, we were
able to grow even stronger. It solidified our relation with this man
and his company from that day forward, and more. Later, when
the word spread about how we had handled that situation, a lot of
companies showed up at our door wanting to become partners.
When working with member-partners, we also always try our
best to maintain a peaceful and friendly relationship. One time, a
few Alphay member-partners decided to join another company,
and this upset many of our longstanding loyal member-partners.
Many bitter words passed between the two groups, which really
saddened me. I tried to talk to everyone in person to stop all the
negativity. Due to the competitive nature of the network
marketing industry in China, many companies and memberpartners feel it necessary to put down one another in order to
diminish the competition. My first reaction to this is to ask the
question: Can any of us really make ourselves better by putting
down someone else?
In order to clarify my point of view, I have also stated that if one
day I encourage everyone to discriminate against another
company, please do not be foolish like me! At the same time, you
should move to the company that I am trying to put down, ASAP,
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because that company has apparently become a great threat to me.
So they must have mastered some potential for success that I have
not! Let us not waste our time and energy trying to figure out how
to put other companies down. Instead, let's use our time and
energy to build our own market.
If member-partners leave us for other companies, it only means
that we are not strong enough, and there are still some defects in
our own company that we need to address. We should not attack
member-partners who are leaving, but instead, wish them the best
of luck and start addressing the weaknesses that caused them to
leave.
Someone once asked me, "Are you generous with your enemies as
well?" And my reply was. "Yes!" And I came by it naturally.
One time, I had to deal with a family "enemy" who persecuted my
father during the Cultural Revolution and later came to me after
the formation of my company and asked me to set up a job for his
child. I got everything settled very quickly. A lot of times, I help
my competitors and enemies even faster than the people around
me. This often befuddles my family and friends who admit they
don't understand why I do this, but I have an explanation for it.
First of all, I do not see these people as enemies, because the term
"enemy" comes from certain passages in our nation's history, and
enemies were created because of certain policies set up by the
government. To me, they are merely enforcers of a belief system.
If we see them as enemies, are we not seeing the country as an
enemy, too? We should not dwell on feelings of this kind.
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On the other hand, we should always have a forgiving heart for
what was done in the past, despite the fact that it is often very
difficult to do so. Forgiveness would also depend upon each
individual’s perspective and needs for reprisal. If this need were
smaller than the big picture, then you probably would not feel a
need for revenge.
On the other hand, at some point I came to realize that this former
"enemy" must have taken a lot of time to build up the courage to
ask for my help. If we put ourselves in his place, we might come
to understand that doing this must have been very tough for him.
Even if he is not grateful for my help, we could at least end any
feelings of bitterness that might remain. It is better to break a
feeling of enmity than to make one, and it is much better to have
more friends than enemies, is it not?
Of course, the more friends we have, the more support we get, and
the faster we can achieve new levels of success. Time is the most
precious commodity of life. Putting it into the negativity of rivalry
only squanders it. At the same time, we should also place more of
our energy into achieving something of value. More than that, I
also want to set an example for my children and grandchildren to
always walk the pathways of peace. If everyone can have a big
heart, then our society would be at peace. We must show the same
regard for others that we would show for ourselves, hold them
responsible as we hold ourselves responsible, but also forgive as
we must ultimately forgive ourselves.
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While learning how to forgive, we should at the same time learn
how to be thankful. When I first began my explorations into
Lingzhi, I was both skilled and willing to learn. Everything I
seemed to put into the ground sprang out again in the form of
great prosperity and stature. Everyone appreciated my efforts
and my success, so I was expanding both in terms of personal
popularity and corporate success.
During this time, I came across a very experienced Lingzhi
planter named Mr. Huang who asked to join forces with me and
later contributed much to the success of our business. He
possessed such a wealth of knowledge and expertise, I couldn't
help but benefit from the association. Unfortunately, Mr. Huang
was already at an advanced age in life and was forced to resign
shortly because of physical illness.
After learning of his health issues, I personally visited Mr.
Huang at his home to make sure he was receiving proper
treatment, and also provided financial support on a monthly
basis for the next 20 years.
My philosophy has always been to return one small drop of
water with an entire spring. Whoever had given me help in the
past, I would return the favor a hundredfold. When it comes to
relationships, one cannot show too much kindness. It always
comes back to us, often in ways we cannot always measure.
At Alphay, all of our employees know as long as they complete
their assigned work well, they will be rewarded. I will always
consider rewards on my employees' behalf even more than they
do for themselves. I have always wanted to create an "Alphay
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Hall of Fame," and erect statues of people who have helped me
make Alphay into the influential force for good it is today. After
the company grows a bit larger, I also plan to set up a system that
allows employees and member-partners to own shares of our
stock. Three groups of people are included in this plan.
The first group includes those who helped me build from the
ground up. What they have done may not have been the most
significant jobs, but they were instrumental to our success during
those formative first few years.
The second group includes those who are currently working here
—the people who have fought hard battles and stayed with the
company during our times of struggle. They have shown their
loyalty during those difficult days, and they deserve to be
rewarded for it.
The third group is comprised of those we wish to attract in the
future—those rare individuals with exceptional gifts who will
work with us to make Alphay bigger and stronger. Our stock
ownership plan will include employees in management,
research scientists and top member-partners. They are all a part
of the Alphay family.
We will thank those who have left Alphay because they, too, have
at one time or another, made invaluable contributions. If they left
Alphay to start another business, we offer them our support and
good wishes. If they have left us for competitors, then we should
look to our own house and see what more we could have offered.
For all these individuals, we gladly provide a one-to three-month
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salary as a thank you for the past efforts and contributions. I
strongly believe that a person who knows how to be thankful will
make a lot more friends and never have enemies.
In the words of an eminent monk, Master Shengyan from the
Guangjiao Temple of the Nantong Wolf Mountains, "The ones full
of mercy will never have enemies, and the ones with wisdom will
never be troubled."

9
Strive to Be the Champion of the Network
Marketing Industry in China
(The Responsibilities of Leadership)
Looking back to the year 2002 when Alphay first started, it
amazes me to recall that we had no production facility, no factory,
no equipment, no market and no people. Can you believe that we
were trying to build a business on a piece of land that most people
looked upon as a wasteland? One of our top member-partners
once asked me, "Chairman Chen, can your company really do
well? There are so many competitors out there in the market right
now, how can you hope to win? What will I get if I choose to join
Alphay?"
I remembered answering him like this: "No matter how much I
can define with words right now, you might not believe it. But I
can guarantee that if you do not choose Alphay today, three years
down the road you will wish you had." By the springtime of 2005,
that same member-partner was telling everyone, "I chose Hui
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Chen with no regrets; I joined Alphay, and I'm glad I did." Ten
years have passed since then. Alphay has grown tremendously,
and the number of member-partners I have met with has been
beyond counting.
Even today, many new friends have come to me with the same
question: "Why should I choose Alphay, and what will I get
when I do?" I have been trying to think of a standard answer to
summarize what I believe. Let me put it this way: Alphay is in
my heart. Alphay is like my baby, and I have much affection
towards her. Because of that, I have written down the top 10
reasons why I believe you should choose Alphay.
1) Alphay is a famous brand name among national enterprises,
and a proud symbol for Chinese people. Size will become the
champion in the edible and medicinal fungi industry as well as
the network marketing industry.
2) She provides you with a global business, an excellent residual
income, and freedom of time and wealth.
3) Alphay is a "green" company. She adheres to the highest
environmental standards, which also helps you contribute to
protecting our global ecology while achieving your goals.
4) Alphay's products combine the best of both worlds—
Traditional Chinese Medicine and modern biotechnology, to set
an entirely new standard for both wellness and nutrition.
5) Alphay's success is built on the important common values of
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all people—maintaining good health, spreading great news and
displaying high moral ethics.
6) She carries dreams and opportunities for everyone who truly
seeks it and shows them the means of achieving it.
7) She gives you the opportunity to help more people succeed.
She will help you open your heart to become more
philanthropic, and allows you to find friends and partners who
will make you proud.
8) She helps you become a good leader and shows you new ways
to improve and develop as a person.
9) She helps everyone who is truly determined to be successful
and achieve his or her dreams.
10) She empowers you with a business partnership that you can
carry over generations.
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10
Credibility: We Always Fulfill Our
Promises
Network marketing is a people business, and one of the most
important factors to maintain relationships is credibility.
First, promises in the network marketing industry include factors
such as a compensation plan, titles, promotions and
advancements. Sending out commissions and products on time
are the most basic criteria that companies must fulfill. However,
we constantly see that many companies cannot even meet these
basic needs of their member-partners.
Commission checks from Alphay will be sent early but never
late. Alphay always places itself in the member-partner's shoes.
From the member-partner's perspective, early commissions are
always a pleasant surprise, but commissions distributed even a
day late become a trouble. For instance, we will always send out
commissions that should have been handed out after the New
Year's before the end of the year. This way, member-partners can
go home on New Year's with a sense of comfort and gratitude for
our company.
Alphay's principle in shipping logistics is that the orders
placed before 12 a.m. must be shipped out within the next 12
hours. All products shipped within the country must arrive
in seven days. It only takes around five days for some
regions to receive their products, and for regions
surrounding Nantong it will take less than a day. According
to the company's production plan, there will
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always be finished products and semi-finished products in reserve.
This means that even if we run out of a specific product, we will
have enough reserve inventory to process into finished products
within the required time frame. At the same time, because we have
our own plantations, we take full control of our raw materials so
that we never run out. Alphay controls its own research and
development, cultivation, extraction, production and distribution,
which is also a great advantage. No other Original Equipment
Manufacturers (OEMs) can compare with Alphay.
The network marketing industry is different from others in that
the member-partners must pay prior to receiving their ordered
products. We recognize the fact that it is a very difficult task
being a member-partner. A lot of times when shipping is delayed,
it places a negative impact upon the member-partners trust in the
company's potential and greatly delays sales and distribution.
Therefore, Alphay always makes sure that we provide the best
possible support and service. We realize that making and keeping
promises is the key to establishing trust in relationships.
Next, promises that are crucial to keep are the ones made in public
appearances. Whether you are the boss of a network marketing
corporation or a member-partner, there are always many
opportunities for public speaking. Making commitments and
shouting out goals is a very common practice. Once we promise
something to the public, we have to be responsible for it. I have
always envisioned myself doing certain things for memberpartners each year. However, I prefer to let my actions speak for
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themselves. I will never casually say something without taking
action first, because we can never be sure of what lies ahead for
the future. For example, if I make a promise to do something, but
market shifts during the year prevent me from keeping my
promises, it damages my credibility. Thus, rather than rewarding
the member-partners with only words, I rather keep silent until I
am certain I can carry out the action to thank them for their hard
work. Over the years our buildings, production factories, research
centers and equipment were all built and ready to go before the
dates we proposed, so we have done exceptionally well in keeping
these promises.
Lastly, the personal promises made in private are just as
important to keep. For example, I always challenge myself by
asking: How we can work together, and what are some of the
things I can do to support you? Most of the time, I do not make
promises like these to anybody, but if I do, I make sure I carry
them out—even if external conditions change, and even if it
means that I might be negatively affected by the consequences of
keeping my word. Even though there are no witnesses present
when I promise something in private, I guarantee that my promise
will become a reality.
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11
Even When We're Not Officially Obligated,
We Should Exceed All Expectations
When we make a commitment, we will make every effort to
make sure that the commitment is lived up to and turned into a
reality. However, even in situations where we have made no
promises as such, we will still actively strive to give people
some delightful surprises. For instance, at the end of 2005 the
Chinese government announced its new laws governing direct
selling; at the beginning of 2006 we applied for our license.
Alphay never promised our member-partners any dates to
complete the registration. Nevertheless, when we first applied,
we made sure we were fully prepared. On February 19, 2008, we
received official approval from the Department of Commerce,
but we did not announce this news right away. Instead, to make
sure all our bases were covered, we utilized the next nine months
to build and complete the approved regional service centers and
completed their inspections with the Department of Commerce.
Finally, on November 13, 2008, the Department of Commerce
officially placed Alphay on their website as a licensed company.
Then, we officially announced this good news to all of our
member-partners, and gave them this wonderful surprise.
It's Alphay's business style to do more than talk. (We walk our
talk.)
To date, we have not yet announced any construction completion
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dates for our new Administration and Finance building, which is
currently under construction. We are planning to announce the
news after the building is already up and running so we can give
our top member-partners a surprise when we show them their
own offices. I believe that all member-partners who are qualified
for this incentive will be very excited. Additionally, at the end of
each year, I will give special incentives to outstanding
employees depending upon their overall annual performance. Of
course, no one knows any details about this incentive either.
From now on, Alphay and I will continue to present wonderful
surprises that we hope will touch the hearts of our memberpartners and employees, to make a difference in their lives.

12
Credibility is the Life of an Entrepreneur:
Anticipate Trends and Act Upon Them Now
I believe that the head of every company starts off with live-star
credibility. When they start to make casual promises but forget to
keep them, their credibility drops to four stars, which may start
to bring their integrity into question. However, if the head of a
company gets into the habit of making great promises to attract
people but not being able to keep up with them, their credibility
will continue to drop. What becomes even more important is the
fact that most consumers and member-partners will not wait until
a company's credibility drops all the way to zero. Most people
will start to leave in clusters by the time a company's credibility
drops even to three stars.
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If making false promises has such a negative impact on a
company's credibility then why is it that the management and
lead member-partners in so many companies still like to sell
dreams and make promises off the top of their head? The reason
is very simple; it is because words are the only way to make
people believe when there is nothing else to show. Even though
these people are aware that they cannot keep their promises, they
still choose to proceed without a second thought. Some people in
positions of responsibility convince themselves that they can
generate sales volume by making promises, even though they
have no intention of keeping them. What happens in the long run
does not matter to these people. They are the ones with shortterm mentalities based on deception, lies and half-truths. This
unfortunately characterizes the attitude of many companies in
China even today. This is not only an issue of expedient business
practices, but also one of shoddy moral values.
Greek philosopher Heraclitus once said, "Character is destiny."
That's a strong statement that drives home the point I wish to
make: If anyone has a sincere desire to improve his or her
personal status, they must first set the proper moral standards
for themselves.
The most important characteristic of a business leader is
credibility. Integrity sets the foundation for any opportunity.
Without it, any beautiful vision or dream may turn into a fraud.
There is an ancient saying in China: "It is not the Qin that
destroyed the other six kingdoms." (The other kingdoms destroyed
themselves because their leaders lost the trust of the people.)
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Network marketing has made great strides in China over the past
20 years. It is on the right track and seems to be taking the moral
high ground. The attitude of speculation and gambling to
become rich overnight in this industry is already something of
the past. Lies and false hopes may temporarily blind consumers
and member-partners, but it will never lead one to true success.
Just like what Chung Ju Yung, the founder of Hyundai, once
said: "When an entrepreneur or any average person comes across
obstacles and setbacks, he or she can always regroup and seize
the opportunity to get a fresh start. But if someone loses their
credibility, they will never be able to get it back again."
Well-known Chinese economist Mr. Wu Jinglian stated,
"Credibility is the soul of the modern market and economy.
Credibility is mandatory for a company, not only to continue its
operation and productivity, but also to keep its self-respect—that
is the measure of true value and of real gold and silver."
Personal integrity is at the soul of any successful entrepreneur,
and the most important asset of any business. Creating a credible
culture should be at the core of any viable company and the
primary quality that allows it to remain competitive. This
especially applies to the network market, because networkmarketing companies will only grow and progress in direct
proportion to the trust they establish with their member-partners.
We are building Alphay today with these solid principles in
place. As long as we do, I believe that this business sits at the
start of a long and prosperous journey.
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" Where there is charity and wisdom, there
is neither fear nor ignorance."
— St. Francis of Assisi
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13
My Views About Philanthropy (Giving Back)
I believe that any respectable network marketing company
should be generous and willing to give. Philanthropy is not a
term exclusive to the network market; it should be the
responsibility and basic requirement of every company and
person. Furthermore, charity should not be used as a method of
self- promotion, or as a means of "drawing attention" to oneself.
In 2003, Alphay sponsored children from low income families to
attend school in a town called Zhuhang in Nantong. The local
elementary schools submitted a list of children who could not
afford tuition. (Once this information has been verified, schools
no longer needed to ask these families for tuition. The only
stipulation we make is that the children who are receiving our
sponsorship must submit their grades to my wife and I on a
regular basis.) In the opening ceremony for this project, I
declined the media's requests for an interview. I sincerely wanted
to help these families and not use this as an opportunity to
advertise. My wife and I privately met with the children, and we
also took into consideration the fact that they might feel
pressured by having to meet with all the news media. Thus, we
decided to relieve them of the unnecessary discomfort.
I truly believe that good deeds must be done well, and practical
deeds must be done practically.
When SARS hit China in 2003, we donated $180,000 worth of
products and supplies to the Xiaotangshan SARS hospital in
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Beijing. We were one of the top donors in Nantong during the
hectic SARS period. When news agencies heard about this, they
all sent reporters to interview me. Their first question was, "We
have seen people donate a few thousand, tens of thousands, and
even hundreds of thousands of dollars, but what you have done
is so much more. Do you have any second thoughts about this?"
My reply was simple: "When our country is at risk, everyone is
responsible. Everyone should try their best to contribute and do
what they are supposed to do. I only did what I was supposed to
do, so there is really nothing for you to report."
I never hesitate to make contributions upon request from the city
or province, but I never like to be invited to speak onstage. I do
not feel a need to let everyone know about the deeds I have done.
Back in the old days when I was a child, the elderly would always
tell us that if people praise you about something you have done,
then your deed it is called an "exhibited kindness." But if no one
knows about your good deed, it is called a "hidden kindness."
There is an old saying that goes something like this: "People
should accumulate more hidden kindness to have good karma."
On the other hand, there should be an appropriate measure of
charity work done by all businesses. The amount of donations
contributed should be determined by the corporation's size and
condition. How much a company donates does not represent how
much that company cares. For instance, when a child with no
income donates $10, this child is already putting in the best that he
or she may have, and this is what indicates how much the donor
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cares. As a corporation, we must first secure our own
development, pay our taxes, and then look into an appropriate
dollar amount for charity.
I strongly feel that paying taxes by the law is an even greater
measure of one's philanthropy. If we look at Europe, I am
compelled to ask: Why are the health care, education and
retirement benefits so admirable there? It is the result of
businesses and individuals paying their fair share of taxes.
Alphay is officially looked upon as, "a high-tech enterprise of
China," and therefore receives special tax rates according to the
law. However, even with these special rates, we contribute about
$1.44 million each year with a 20-30 percent annual increase.
An enterprise must also take on social responsibilities while doing
charity work. After working with so many fungus farmers in 1992,
I came to fully understand the major issues farmers were facing.
Since that time, I have done everything within my power to help
the country and our government by assisting farmers who are
facing income problems. In order to drive wealth into the hands of
farmers, I donated and distributed $14,000worth of Lingzhi spores
and parent specimens to fungi farmers. At the same time, I have
provided them with coaching and made sure that there are enough
clients to support their level of production. With my help on the
Lingzhi plantations in Nantong, more than 1,000 families were
able to start a new life. To this day, I still feel responsible for
helping out farmers with their work in terms of both money and
experience. This is a very small entrepreneurial contribution that I
have been able to make to my country.
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After choosing to shift our distribution method to network
marketing in 2002, I quickly came to realize that network
marketing is an industry that could help a lot of people with
financial problems to achieve their dreams. As long as I continue
to run this business under solid principles and with an eye to
steady expansion, I believe that many people will be able to
build dream careers through this robust and rapidly growing
industry. Network marketing brings many entrepreneurial
opportunities into any society, and this is something that
traditional companies cannot do. Being able to achieve success
and at the same time help millions of people to grow and
prosper, are the two things (or) combined that make me the
happiest person alive.
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14
Chairman Chen's Charities
—A Chronology of Giving
From 2002 until now, Chairman Chen has donated large sums of
money to reconstruct roads and bridges for his hometown, assist
the poor, sponsor the "Hope Project" and participate in flood
relief, among many other philanthropic gestures.
• 2003-during the SARS epidemic, a donation of $180,000
worth of products and supplies was made to the National
Xiaotangshan SARS hospital of Beijing became one of the
biggest Nantong donors to the SARS epidemic.
• September 2003 donated $5,000 to assist children who
could not afford tuition.
• Donated $140,000 worth of "Kaincynol," an anti-cancer
product, to cancer patients all over the country.
• Donated $27,000 worth of products to the "First Annual
Development Forum for Major Cities."
• Donated $70,000 to the "Same Song—Charming Nantong"
event.
• Donated $85,000 to "China's First Modern City—Nantong
National Photography contest."
• Donated $14,000 to the "Charity Federation of the Province
of Jiangsu."
• Donated $57,000 to the "Charity Federation of Nantong."
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• Donated $33,000 to Sichuan earthquake relief.
• Donated $2 10,000 to the "Red Cross Foundation in China."
• January 2005 Chairman Chen named, "The First
Philanthropist of China."
• 2011 Chairman Chen chosen as one of the "Top Ten
Individuals Promoting Love and Dedication to Traditional
Culture."
• Until this day, Chairman Chen has contributed more than
$2.8 million for charity purposes.
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" Integrity holds the tradition of
everything that is successful."
— R. Buckminster Fuller
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15
My Honorable Father - Tingzhang Chen:
"The King of White Fungi"
I grew up in a family that has cultivated fungi for many
generations. My father Tingzhang Chen, also my mentor in the
edible and medicinal fungi industry, is the true founder of
Alphay. In the 1950s when the people of Nantong had just
started to become educated about edible and medicinal fungi, my
father took the initiative in testing these unknown waters. He
conducted all the best scientific research on several species of
fungi and converted that knowledge into a viable industry. Later,
he came to be known as an expert in the art of white fungus
cultivation. In the beginning of China's reform and early years of
development, he was known as "The King of White Fungi."
During that time period in the Jiangsu Tonghai region, there
were three famous individuals known as "kings" of their
industry. The first was Wang Peiheng, known as "The King of
One Thousand Year-Old Eggs," who became wealthy by
breeding ducks on a large scale, researched and developed the
famous "thousand year old eggs" of Jiangsu province. The
second was Huang Lizhen, a man who was known as "The King
of Metal Springs." He started off in a family workshop and
gradually became a great entrepreneur.
Finally, there was my father, Chen Tingzhang, "The King of
White Fungi." My family always had great credibility and an
excellent reputation. My father helped many ordinary families
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become wealthy with his knowledge in white fungi cultivation.
He was awarded for being the paragon of workers in Jiangsu
province and elected to represent that province in the National
People's Congress. All of the local government officials and
villagers knew my father. My father always pursued his dreams
and goals, and was very bold and creative with innovative ideas.
This was the kind of rich environment in which I was raised.
Deep in my heart I believe that in order to achieve something
great, we must make ourselves the right person first.
I am the ninth and the youngest child in the family. In most cases,
the youngest child of the family usually gets spoiled, but that was
not the case with me. Parents play a great role in a child's
education, and my parents always had high standards for us.
High expectations are not always bad for a child. If properly
applied, they help build character and set a solid foundation for
that child's future potential. I have always set high standards for
myself, even at a very early age. When I was growing up, all my
neighbors felt at ease when they knew their children were
playing with me. The more adults and elderly put their trust in
me, the stronger I felt about taking responsibility. Now, when
people talk about education and how education influences a
child's success, I feel that a proper balance should be applied.
Although it is important to be conscientious, there are also
certain times when parents should trust their children, let them
go, and permit them to find their Own balance and creativity.
When my father first started his home business, his only goal was
to support our large family. However, there are two definitions of
support. The first definition is making just enough to get by. But
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my father did not think like that. He believed, "Since I brought
you into this world, I will not only feed you, but I will also make
sure that you are fed well. I will not only clothe you, but I will also
make sure that you are dressed well. I will also provide you with a
good education so that you have a bright future." As you can see,
the level of expectation he placed upon himself was very high.
After a child grows up, a young man has to find a wife, and
young women are generally required to have a dowry. At the
time, it was customary for families to have two to three kids, but
my family had nine! However, my father said that even though
we had nine children, each one would be treated like a single
child. My father said, "I will raise and educate you well, but your
future development is up to you to decide." He had a strong
sense of responsibility for our family.
My father had quite a few businesses—vineyards, a winery,
brokering cotton and many more. At that time, there was no
electricity in the village, so he designed and put together a
generator similar to a bicycle; someone could generate power
just from pedaling the machine. With this machine, the children
in our village took turns completing schoolwork after it was
dark outside. My family became the first ones in the village to
have lights.
However this is the reason why he was persecuted later on. A lot
of individuals became jealous of him because they felt that larger
families should, by all logic, run into more financial problems.
They kept asking the question: "Why is it that the Chen family is
doing so much better than everyone else?" At the same time, we
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had the most beautiful house in the village with five rooms
(considered to be a great many rooms at that time). If it were not
the external conditions that limited my father to secretly run his
business on the side, he would definitely have been a great
innovative entrepreneur.
In 1972, during that particular time frame in Chinese history, my
father was indicted for the crime of "speculation." When he was
brought into the army he was labeled as "Cutting the tail of
capitalism," and was fined 1,500 RMB.
During those years, a respectable monthly salary for a young
apprentice was only 9 RMB, and might increase to 20 RMB
after three years or so. Rice was worth 14 cents for 500 grams
(1.1 pounds). Therefore, 1,500 RMB was considered to be a very
heavy fine, considering the fact that most people were forced to
pinch pennies.
My father kept his balance and perspective even during those
difficult times. He was noted for his integrity and had never
stolen or taken from anyone, so he refused to admit to his
(alleged) crime. He was kept in a military prison for days, until
the government threatened to take our house. At this time, my
mother realized that we were to be left with no alternative. She
went door to door and borrowed money until she got the full sum
of 1,500 RMB, which enabled her to bail my father out of
prison.
My father was very happy when he was released because he did
not know that he had been bailed out only after paying the full
fine. The next day when he learned the truth, he got into a big
argument with my mother. From then on, he started sending in
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continuous petitions about this incident for the next 10 years,
until they finally reached the provincial government. After years
of petitions and my father's determination to be vindicated, these
charges were finally dismissed and all records expunged in 1981.
Nevertheless, in spite of all efforts, our money was still not
returned. Thus, my father continued to pursue what he believed
to be the right path, and approached the county clerk, a man
named Huang Bing. When Mr. Huang understood the whole
situation, he personally went to the county financial bureau and
returned the money to us.
China's reformation started after all of this had been cleared up.
And in a few short years, my father came to be looked upon as a
role model in our community, receiving both acknowledgement
and awards for his economic and personal contributions.
Mr. Huang Bing is now 81, and he still speaks of my father to
other people. When he does, he tells people, "Hui Chen's family
has become the epitome of China's reformation. Two generations
of people have tried building a business. And even though they
were once arrested and fined, they have emerged as outstanding
examples and model citizens for our community and our nation."
As descendants of Chen Tingzhang, our dedication to building a
business has allowed us to take bigger steps forward. I started to
learn about the art of cultivating white fungi in 1978, and began to
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walk down the path of the medicinal and edible fungus industry.
At this point. I started my first business with less than IOU RMI3.
It is because of my father's influence that has inspired me to build
Alphay into what it is today, and I will always see my father as
"Chen Tingzhang the Great."
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16
My Virtuous Wife Hanping Lu:
"The Lingzhi Lady"
My wife Hanping Lu is
a model worker and a
representative in the
People's Congress on
behalf of the province
of Jiangsu. From the
early 1980s until now,
she had always been
supportive
of
our
business and me during all the ups and downs we have endured. I
think that our relationship can be characterized as being filled
with understanding and support. We have a sense of one another
that is quite exceptional. We seem to know what the other wants
and needs. We are both clear thinkers. Even as the business
reaches new heights, we hold a core of consideration between us.
She understands that I do not like to talk to anyone when we are
going through difficult periods, because no one can really be of
much help at times like these. Besides, discussing our problems
with others might result in the word spreading to competitors.
Thus, she never asks me about how serious our challenges are.
This is an indication of the level of trust that she has in me. In
the development of a corporation, especially in the network
marketing industry, healthy family relationships are very
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important. There is a special kind of logic behind this: If a leader
cannot even manage his or her own family, how is he or she
going to be able to set a good example for their member-partners
and employees?
Hanping really respects me. Especially after 2002 when we first
approached network marketing, she gradually became the
backstage support of our business. Even then, we had it in mind
to make Alphay all international enterprise and not a family
business, and Hanping is not like a lot of women who feel they
need to be involved in every aspect of a man's business. She
really understands me and knows how to work with me in
contributing to the growth of our company.
I've included this recent brief interview that Hanping gave to our
magazine, The Five Elements. From this interview, I believe
everyone will understand my wife much better and realize what
an extraordinary woman she truly is...
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Five Elements: Ms. Lu, we have read about Alphay, but we very
seldom find you on the list of functionaries or officers. Why is
that?
Lu: There is actually a story behind this. A long time ago, maybe
in the beginning of the '90s, I received an advancement award in
the female category. At the time, there was a provincial
government official who came to interview all the female award
winners and representatives. The president of the women's
association introduced me as the "Lingzhi Lady." This
government official said that he had heard, in an earlier
conference, that there was a Lingzhi expert in Jiangsu named
Hui Chen, and he had confused the two of us. Thus, I qualified
the statement by telling him that Hui Chen was my husband and
that we were a family. From that point in time, I felt that I should
take a step back and let him assume the lead. Nowadays, I
seldom make formal appearances, especially at network
marketing events. I do this to reinforce his credibility and to
eliminate any further misconceptions. I still definitely attend all
the events, but make only occasional appearances on stage.
Five Elements: Ms. Lu, even though you make very few formal
appearances, on Oct. 24, 2004, you attended a very important
member-partner conference. A partner of Alphay decided to
abandon the partnership at that time, and many of the memberpartners became disheartened. Can you talk briefly about that
meeting?
Lu: That was a meeting with the top 50 member-partners of the
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company, and Hui made a special request for me to attend.
Member-partners were deciding whether to stay or leave the
company, so this meeting was very important. I remember at the
time, Hui Chen said sincerely, " If everyone here decides not to
choose me, then it is a relief for me. However, if one person
decides that they still want to stay, then I will serve them to the
end. This is my promise to you, and I will commit to what I say.
Actually, my wife is also here today. I can never lie in front of
her, so I invited her today to monitor what I do alongside with
everyone here today."
Five Elements: Did you say anything at all?
Lu: Hui invited me onstage to say a few words, so I said,
"Alphay is a big family, and Hui and I are a small family within
the big family. If one day our big family is torn apart, then our
small family would no longer be happy. I will make every effort
possible to help Hui Chen protect our big family."
Five Elements: Can you talk briefly about your views toward
both family and business?
Lu: Actually, nowadays, everyone is talking about harmony
within the family. I think this is what Hui and I have already
achieved. Throughout the formative stages of our business, we
may not have agreed with each other 100 percent of the time, but
we do at least 80 percent, and I will keep the other 20 percent to
myself. When Hui makes a decision and takes action on that
decision, I will give him 120 percent support inside and out.
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For example, when we were looking at this vast tract of empty
land that was to become our head office, I thought to myself,
"Two acres is really too big. Do we really need that much land?"
Hui said that, "It looks like the rest of our lives will be
committed to this piece of land." From what we see now, we
have grown to such an extent that this piece of land is no longer
big enough. His envisions were correct. I thought to myself at
that time, a person's goals and standards are constantly evolving.
At different times and through varied patterns of development,
our goals and objectives also will change. Ultimately, our ability
to adapt determines who we are.

17
Childhood Hero Zhang Jian
"The Father of Our National Industry"
I have always admired two specific individuals and looked upon
them as role models throughout my life. The first is our
honorable premier Chou Enlai. Even when he was only an
elementary school student, Chou vowed to "study well for the
rise of China," and he lived up to his word. This strong sense of
responsibility led him to dedicate his whole life to the service of
his country. Whenever I read about him during my childhood
times, I was profoundly inspired by his greatness in spirit.
Another role model of mine is someone known as the father of
national industry in China—the industrialist, Zhangjian, who was
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born on the beautiful land of Nantong. He became known as the
foremost entrepreneur in the modern era of China. Even our
honorable chairman Mao once stated, "When we speak of the
industries of China, there are four individuals we will always
remember: Mr. Zhidong Zhang of the heavy industry, Mr. Jian
Zhang of the light industry, Mr. Xudong Fan of the chemical
industry, and Mr. Zuofti Lu of the transportation industry."
Mr. Jian Zhang was the champion of literature in China and a great
leader in the constitutional movement in the later Qing dynasty. In
the beginning of the 20th century, when the country was torn apart
by intruders and outside influences, he decided to leave his official
government position and became a businessman. He built more
than 20 different businesses in textiles, food, petroleum and
transportation. He promoted entrepreneurship and individual
initiative, and was during his time, heralded as "the most
influential businessman in the world."
At the same time, Mr. Jian Zhang has made a great contribution to
the educational system of China by building more than 390
schools. The schools he founded include Fudan public school,
which in recent years has become Fudan University;
Tonghaiwushu public school, which is now Nantong High school;
Hehai School of Engineering, which is now Hehai University;
Wusong Merchant College, which is now Shanghai Maritime
University; Jiangsu School of Aquatic Studies, which is now
Shanghai Ocean University; the first teacher's college Nantong
Teacher's College, University of Yangzhou, and many others.
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Mr. Jian Zhang also established a lot of "firsts" in the modern
history of China. These include the following milestones: the
first people's museum; the first textile school; the first
performance-based acting school; the first Chinese school for the
hearing impaired; and China's first meteorological observation
station.
In building so many businesses and accomplishing so many
great things, Mr. Jian Zhang became famous for putting
traditional Chinese concepts, theories, planning strategies and
designs into play. He applied them in building the city of
Nantong. Through that vision and influence, Nantong was
honored with the title of "China's First Modern City." Mr. Jian
Zhang dedicated his life to building Nantong. His astonishing
achievements have set a great example for modern
entrepreneurs. He is the pride of Nantong, and his spirit will
always encourage the people here to achieve great things.
Being born in Nantong and coming from a family well known
for its entrepreneurship, I have, since I was a child, heard many
stories of Mr. Jian Zhang. Even at a very early age, I was always
proud of the fact that, 100 years ago, a hero like Mr. Zhang was
from my hometown. As an entrepreneur. his work has proved to
be a great inspiration to the people of this age as well as a
measurable benefit. As an educator, he was able to see to that
Nantong would become a great cultural center, one that provides
exceptional access to education. As a philanthropist, he has set
an exceptional example for the people here—so much so that,
up to this day, the people of Nantong are all inspired by him to
make great contributions to this community we all share.
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When I first walked into the "real world" at the age of 16, I had a
profound desire to emulate my personal hero Mr. Jian Zhang and
complete his legacy to further this nation's development and to
empower its people. Using my business to make a positive
impact upon my nation and community has always been a major
goal in my life. While taking the initial steps for my business, I
have always looked into stories about Mr. Jian Zhang and his
accomplishments as a source of inspiration. Mr. Jian Zhang was
able to strive and create his business empire during that difficult
era when the government was out of control, the economy was
rolling downhill, and science and technology lagged far behind
that of the West.
Mr. Jian Zhang's legacy motivates me to challenge myself even
today with a list of questions that must be answered: What about
us? What about our generations in the 21st century? What can
we do for our country today? What can we do for the human
race? What can we leave for our children and grandchildren?
China today is rising to new heights. Our Gross National Product
has already surpassed that of Japan and ranks second in the
world. Our USD foreign exchange reserve is already number one
in the world. We are now in the best possible time and place to
seize ally opportunities presented to us. There is no reason why
we cannot create something phenomenal. There is no reason why
we shouldn't make Alphay bigger, stronger, and sturdier.

74

"Mine honor is my life; both grow as one.
Take honor from me, and my life is done."
—William Shakespeare
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18
Tough Times: Three Traumatic Events in
10 Days
"Experience is not what happens to a man.
It's what he does with what happens to him."
—Aldous Huxley
In 1993, I went through three traumatic events in just 10 short
days that I will never forget.
July 29, 1993, my lifelong mentor, my father, Chen Tingzhang,
passed away. I followed my father into the industry of edible
fungi when I was only 16. We literally traveled the long and
winding road that took us on numerous occasions from the
Shanghai Academy of Agricultural Sciences to Nantong, from
Nantong to the fungi plantation zones of Northeastern China and
back again. Along the way, we overcame many difficulties
together and learned many valuable lessons.
When I moved on to research and develop medicinal fungi, I
realized that by losing my father, I had also lost my light in the
darkness. I had no one to show me where to go. I was sad, lonely
and missed him deeply. I also realized that although mourning is
natural, I couldn't allow myself to be despondent for long. With
so much work to be done at the plantations and research center, I
knew my father would have wanted me to complete the work we
began together: it was, after all, the best way to remember and
honor him.
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Disasters always seem to come in threes. On a hot summer day
in August—just seven days after my father had passed away—
we had a disaster at the factory.
Due to a factory manager's negligence, the Lingzhi we recently
acquired was set on fire in the oven, and that fire spread
everywhere. I got to the production factory as soon as I heard the
news. At that time, my biggest concern was not for the
equipment and supplies but for the people inside. If a factory
burns down, you can always rebuild it. You can replace
equipment, but you can never replace good people.
After we managed to put out the fire, what remained of the
factory looked like a wasteland. I felt that I needed to cheer up
all my workers and employees, so I asked my family to buy food
and drinks as an expression of gratitude for all those who helped
put out the fire. I held my cup high and said, "We can put a price
on Lingzhi, but love is priceless. Thanks to all of you for the
help you gave us today. I will never forget our bond of
friendship."
I left to find new source of supply and production field right after
this because, no matter what had happened, we still had
deadlines to meet for our clients. One's credibility is more
important than anything in the world of business. You are judged
by your ability to keep your word, and we were going to make
sure that our good reputation remained intact. (What we didn't
realize at the time was that we were in for yet another challenge.)
Within two days of our factory fire, we got hit with yet another
potential calamity. Due to my lack of experience regarding the
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finer points of international export, we found ourselves being
defrauded by one our clients on an order that ended up leading to
a lawsuit. The client had deliberately set a trap in our contract,
which caused us to lose the lawsuit. The other party asked for an
indemnity of $85,000.
Although it seemed devastating at the time, I also realized that,
put into the perspective of what we had just been through, this
was merely another test of my resolve. I had to stay focused on
things that really mattered, and the most important thing to do
was to concentrate all my enemy on starting over. Getting caught
up in the quagmire this lawsuit promised to become was the last
thing we needed, so I decided to put it behind me as quickly as
possible. Since the other party had already conspired to cheat us
of our money, it became clear to me that by fighting we would
be lowering ourselves to his level. Therefore, I quickly accepted
the terms of the suit and set about to rebuild our business.
My father's death, the fire and the lawsuit—all within a 10 days'
time—came with a devastating ferocity that would probably
cause most people to completely fall apart. But for me, they all
proved to be great life lessons that helped me grow both in
wisdom and awareness. The reason I was able to conquer all of
this was because of the positive attitude I maintained. There is a
characteristic in my personality for which I have always been
grateful—the more troubles come, the more energy I have, and
the stronger I grow.
Because of this belief system.,I can never be trapped in sorrow or
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sadness for long. After all this has happened, instead of feeling
troubled, I quickly put myself back together and worked even
harder to find new opportunities to start over.

19
The Laws of Manifestation: I Became the
King of Lingzhi
"The richest person of the 21st century will be born from
biotechnology industry."
- Bill Gates
The Laws of Manifestation state, "For every action in the
universe, there is an equal and opposite reaction." The Hindu and
Buddhist traditions refer to this as karma. The Americans have a
more modern interpretation that has become popular slang:
"What goes around comes around." I prefer to think of it in these
terms: A good heart will earn great rewards. If you deal
generously with others and put your heart into everything you
do, it will return to you a thousand fold.
By 1981, my mushroom courtyard was able to produce a large
volume in a small area, and therefore provided great advantages
for us to generate more income. At that point I was known as a
famous mushroom planter who was making income amounting to
tens of thousands. After that, I made a considerable investment
and bought out a fungus plantation that was on the verge of
shutting down. This is when I met my lovely wife Hanping Lu.
Our mushroom business was very prosperous during those times,

79

and business was growing steadily. Of course, in so many ways,
the future is still uncertain.
In 1989, after the political movement in Tiananmen Square fell
into calamity, the Western countries started to incur sanctions
against businesses in China. Within three years' time, 107 of the
108 mushroom plantations in the country were shut down. Ours
was the only survivor.
The reason why we survived was because, when everyone was
busy rushing into the mushroom industry, I had already started
looking for partnerships with some of the largest and most
respected pharmaceutical companies in China. At that time we
had already been experimenting with Hericium and Lingzhi, but
that was just the beginning. Always striving to keep one step
ahead, we had already begun the process of transforming edible
fungi into viable medicinal fungi, and market response
confirmed that we had taken the right step.
In 1992, in order to expand the commercial enterprise building
around Lingzhi and help more families become wealthy, I took
more than 100,000 Lingzhi spores and parent species developed
in my research lab and donated them to local mushroom farmers,
spending considerable amounts of time and effort teaching them
how to cultivate the plant. At the same time we provided
coaching, exclusive selling rights, and signed acquisition price
protection contracts with all the plantations to protect the
channels of distribution. Within the first year, thousands of
Lingzhi-cultivating families emerged. Nantong's variety, quality
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and varied species of Lingzhi began to grab everyone's attention.
Before the second year, Lingzhi was on the markets, and
businesses both inside and outside of the country were already
purchasing and making orders busily like bees in a bee hive.
This in turn caused something like a "Lingzhi War" to break out.
Tempted by quick profits and high market demand, farmers
started to break their contracts by selling their Lingzhi to the
highest bidder. To meet the demand of the orders already placed
by our clients, I had to take out a $145,000 loan to buy the
expensive Lingzhi on the market. During those few years, all
farmers had great returns, but I lost about $70,000 out of pocket.
Making a thorough analysis of the trends that I saw while the
"Lingzhi War" was running its course, I warned the fungi
farmers that the market was becoming saturated. According to
my projections, the price of Lingzhi was going to drop
significantly within the next year, and they might be in danger
of losing all the profits they had made. Unfortunately, most of
the farmers were only beginners who had just started to taste the
sweetness of the industry, so most of them refused to listen to
me and continued to expand their land and "empire-build." Later
on, just as I had predicted, the bottom dropped out of the market
for Lingzhi—so much so that the price of the Reishi mushroom
was the same as that of a radish. Most farmers had stored huge
inventories of Lingzhi and soon had no one to sell them to.
In a way, I understood why the farmers didn't listen to me, and I
didn't blame them for it. Even though this was also a difficult
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period for me, I still had a distinct advantage over the farmers
(most of whom were still learning the business). Thus, I decided
to leverage all my assets in order to get a $700,000 loan that
enabled me to secure vast quantities of Lingzhi. Before long I
had managed to store thousands of Lingzhi in my facility. All the
farmers were relieved from their crisis, but people in the fungi
industry were concerned for me, because they believed that, by
taking this step, I was gambling with all my assets.
Afterward, I looked upon the risk I had taken as more of an
educated guess rather than a gamble. According to general
marketing trends, after the cost of a product has gone down
significantly, recovery often comes at an accelerated rate. The
theory behind this is very much like the stock market: there is
always a median price that determines the norm. Thus, when a
stock drops to a certain point, it will almost always show greater
potential to rise at a faster pace than the one previously
established. In that year. fungi farmers had lost a great deal. This
would raise market demands. So, by force of logic, the price of
Lingzhi would automatically increase. At that time, whoever
held the most Lingzhi would control the market. If a person
wants to make money, he or she must be willing to absorb some
possible losses at the outset. Even if all the money is lost, all we
have to do is find another path and start over.
This time I actually won the "gamble." By 1995, there was a
high demand for Lingzhi in world markets, and no other tier-one
provider in China. Within less than two years, the cost of each
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container of dried Lingzhi rose from $2,800 to $7,100. and
demands remained high. At that time, what I had managed to
buy up and store was approximately 70 percent of the total world
supply of Lingzhi. The saying came to be a world market reality:
"If you want Lingzhi, you must go to Nantong to find Hui
Chen." All of a sudden, I was given the title: "Lingzhi King of
the World." Many people came to say that 1 was rewarded for
my good heart. I am grateful for their opinion.
When 1997 came, a major financial storm hit Asia, and the
Lingzhi industry started going into another decline. At that time,
an important client of mine in Thailand was unable to complete
his part of the contract due to the financial storm and asked me
to lower the price. I discussed this matter with my wife, and we
both felt that he was a loyal client and a good friend. It was
important for us to show respect for our friendship and help him
out. To honor that longstanding relationship, we sent out two
tons of goods for the price of one and helped his business
survive. By doing this, I lost $1 million over night, and this
money did not "come back" to us for a long time. Eventually, we
recovered from those losses but gained so much more in terms of
good will, mutual trust and sell-respect.
After the financial storm that had swept across Asia blew over in
the late 1990s, I started to think about new ideas for my business.
I could see that the revenue from the Lingzhi trade was beginning
to decline at about the same time people were starting to have an
increased interest in wellness and demands for health products.
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By then, I had traveled numerous times to Beijing and Shanghai to
consult with key health professionals, industry experts and
academics. I also hired scientists and researchers, not only from
China, but also from other countries, and joined forces with them
to form the Nantong Research Center of' Mycology. Soon after
that, I took on the role as the president of the research center, with
the intention of making it the top facility of its kind in the world.
Scientific research shows that most diseases come from
cytopathic sources (diseases originating from the cellular level).
Following this school of research and technology, scientists have
been consistently trying to find new ways to develop medication
that can reactivate, repair and protect the body by strengthening
its cellular structure. In pursuit of this, they have discovered a
molecule called the fungal polysaccharide from thousands of
plants and animals. The molecular makeup of this chemical is
very similar to the polysaccharide complex that forms animal
and human cell membranes. It is highly active and studies have
shown it is able to help regulate the human immune system, treat
several kinds of diseases and even slow the process of aging.
Many international pharmaceutical experts stated that the 21st
century would be the century of polysaccharides. Therefore, after
combining my knowledge and understanding of the edible fungi
industry with that of the health industry, I decided to shift my
direction from international trade to producing health food
products with edible and medicinal fungi.

84

20
Initial Approaches to Network Marketing:
Becoming the Suppliers of Numerous
Network Marketing Companies
"When written in Chinese, the word 'crisis' is composed of two
characters—one represents danger and the other represents
opportunity."
- John F. Kennedy
After shifting to a new direction, I did not choose network
marketing right away. Instead, I came to it through a kind of
natural selection. After achieving a certain level of recognition
and a reputation for reliability, I became the supplier for an entire
list of network marketing corporations that included companies
from Malaysia, Singapore and Taiwan. In 1991, I was trading
large quantities of Lingzhi with a Taiwanese company.
In 1993, Mr. Wu Jinan, the Taiwanese company's chairman,
founded a network marketing company called Hsenchii. He
came to Shanghai to ask Professor Chen Guoliang to help him
find a decent supplier to provide raw materials like Lingzhi and
other edible fungi. Professor Chen Guoliang recommended me
to him. This was how we started a new round of partnerships.
In 1995 Hsenchii opened up the Australian market, and the
Indonesian market in 1996. In May of 1998 they entered the
Chinese market. Because of this, we were able to work much
closer with one another. By this time, I was no longer just a
supplier of raw material. I also did the research and manufactured

85

the products themselves. I was involved in every step of this
business in terms of technological support and service. By then,
we had grown together as a company. Our head engineer Mr.
Gong Dingxin was transferred to Hsenchii's head office in
Shanghai as the head technological productions director. He
worked hand-in-hand as a primary source of support for
Hsenchii until March 2001.
By that time, Mr. Wu Jinan always told his senior managers, "If
you need help, just ask Hui Chen." This was the level of mutual
trust and respect that came to characterize our relationship. Mr.
Wu Jinan always had a great passion for network marketing, and
I had a great passion for Lingzhi. Our strengths complemented
one another perfectly. That way, we were able to pool our
resources to form the perfect partnership. In many ways, Mr.
Wu's professionalism and systematic training concepts had a
great impact on me over the years.
In 2001, Mr. Wu passed away, and Hsenchii was no longer able
to expand in the same manner. In 2002, I founded The Jiangsu
Alphay Biological Technology Co., Ltd. Now, as I think about it,
I really miss the great times I had striving and growing along
with Mr. Wu. The day that Alphay becomes the undisputed
champion, I will build an Alphay Hall of Fame and place a statue
of Mr. Wu as a very important person to our company.
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21
Nostalgia:
Three Reasons why Our Home Office is
Headquartered in Nantong
Since 2002, the Alphay head office has been situated in Nantong.
We have the capability to move to internationally renowned
cities like Beijing, Shanghai or even Hong Kong, but have
chosen to stay in Nantong.
During Alphay's early stages of development, there were already a
number of biotechnology research centers in Shanghai and other
parts of Jiangsu. Many of them had made some very appealing
offers for us to partner with them and form our base of operations
in their cities. I thanked them for the consideration but still chose
to remain independent, and to settle our home in Nantong.
I chose to do this for a number of reasons. First, I feel I have a
strong connection to my native soil; these are my roots. I have a
strong sense of loyalty to the people here. Their friendship and
support have been instrumental in helping make me who I am
today. They have also worked side-by-side with us to help us lay
the foundation for this business. I believe action is the best
expression of gratitude, so I wanted both to provide the
opportunity and contribute the bulk of my taxes to the land that
spawned me and the community of special friends who have
helped us along this journey.
Second, we share a legacy of trust within the community here.
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Many people in my hometown have our best interests at heart
and serve as touchstones to our success. We still enjoy a
relationship with friends, leaders and elders who were friends
from my father's generation and shared his values. There are
also friends, family and business associates from my generation
—many with whom I share a common interest and common
goals. They act as counselors, advisors and points of reference,
both in business and in everyday life. These are people whose
opinions I value. I know I can count on them to help us take the
right steps. Every step that I take brings me to consider my
surroundings and the impact my actions will make upon them.
When you are building a business in your hometown, you have
to have a sense of community and your contributions to that
community. So often when you live in this realm of common
interest with others, profit becomes secondary to the benefit you
bring to them.
The third reason we decided to build our head office in Nantong
was because of the potential that exists here for both economic
growth and personal development. With the recent construction
of the new Sutong Bridge, Nantong is only an hour away from
Shanghai by car. Therefore, Nantong is starting to become a part
of the core of Shanghai's international business community and
is now looked upon as "Shanghai's backyard garden."
There is an additional benefit to living in Nantong. The basic
education here is now considered the best in the country. A good
educational system can produce talent for our company and also
form great connections and networks for our future
development.
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Nantong is also the homeland of many athletes; a crib for
winners that gave birth to seven international champions: L i n L
i (swimming), Ge Fei (badminton), Li Ju (table tennis), Huang
Xun (ice dancing), Chen Ji (handball), Chen Ruolin (diving) and
Zhong Man (fencing). I hope that championship tradition will
rub off on all the employees and member-partners of Alphay. I
hope that every employee and member-partner here will learn
their winning ways and sterling work ethic to become solid in
basic technique, to constantly surpass ourselves, to never give
up, and to have a sense of mission for the honor of our people
and our country.

22
My Goals and Objectives: Alphay for the
World —Alphay Forever!
I always share this belief with our member-partners: "Alphay is
my business. Alphay is also your business. And most important,
Alphay is for the world."
From my own perspective, I have fought all my life for the
single goal I set for myself: to be a reputable person who can
make a difference in this society. This inspires me to overcome
my selfish desires and take up my responsibilities bravely by
bringing health and wealth to the world through Alphay.
I received a small note from a fellow Alphayan that said it best: "I
am a member of the Alphay family. Alphay's honor is my honor.
Alphay's accomplishments are also my own. I will discipline
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myself, shape myself to be the best I can, and use all my power to
support, develop and nurture more talented people. As long as
Alphay exists, I can see a bright future. As long as I am here,
Alphay will be powerful."
Every time I read this note, I feel a strong sense of energy in my
heart that motivates me to lead all of our friends to build China's
biggest health brand with dignity and sincerity.
After our fifth annual conference, a foreign company made a very
generous offer to acquire Alphay. I rejected their offer quickly
because Alphay no longer belongs to me alone. It has become
something more. It has become a business, a platform and a way
of life that belongs to all the members and employees of Alphay.
The future Alphay will take bold strides toward international
markets. We have been preparing for this for many years.
The first country we want to enter, which is also the hardest
country to enter, is Japan. The Japanese Health Ministry has some
of the strictest standards for acceptance in the world. So, if our
products can pass all quality requirements in Japan, it will show
that the safety standards of our products have taken their place
among the top in the world.
Recently, we have also been making explorations into entering the
Thai market. We would like to see how network marketing works
in different places, as well as be able to gauge the general
consumer's habits in each location.
Next, we will gradually enter markets overseas. Our plan is to
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open 10 to 20 countries within the next three years, including
North America, Southeastern Asia and Russia—while we also
keep an eye out on the African market for potential opportunities
there.
At the same time, Alphay makes a promise to every Alphay
member that this business is inheritable. And there have already
been instances where it is being handed down from generation to
generation. (Recently, we had a member-partner in Shandong who
passed away while her son was still in university and was unable
to pay his tuition. We sponsored him with a scholarship, and he
started to build his Alphay business after graduation. He is still
building to this day.)
I hope that the current generation of the member-partners will
continue the Alphay tradition and, through that, receive a longterm benefit for what this generation of member-partners has
achieved.
Alphay will continue to be strong and sturdy. It will continue to
grow and expand, and most importantly, become a long-term
business. Alphay will become a worldwide enterprise by building
steadily and expanding with a strong sense of purpose. Alphay
will span the generations by being stable and ceaseless. I sincerely
hope that all of Alphay's employees, member-partners and
investors will share this legacy of excellence and be able to pass it
down from generation to generation. This is my mission. This is
my quest. This is my dream for us all.
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23
Major Milestones: A History of Achievement
2002
October 24, 2002. Foundation of Jiangsu Alphay International
Biotechnology Science Garden constructed.
2003
December 2003. Chairman Chen named to "Top Ten Persons of
2003 in the National Edible Fungi Industry."
2004
April 24, 2004. Chairman Chen named among "The Fifth Annual
Top Ten Outstanding Young Persons of Nantong City" by the
CCP in Nantong City and Nantong Municipal Communist Youth
League.
September 24, 2004. Alphay's products are chosen as the health
food products at the First High Level Forum of the World Mega
Cities Development.
November 26, 2004. Anhui Company's production factory passes
the health food GMP certification.
2005
January 25, 2005. The Edible Fungi Association of China
announces its industry awards. Alphay won the champion title in
three divisions: 1 ) The most influential edible fungi enterprise of
China; 2) Chief Scientist Guoliang Chen was titled News Person
of the industry; 3) The Chinese Lingzhi Cultural Museum was
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rated by the media as a Major News Event of the Year, in the fungi
industry.
January 31, 2005. Charity Federation of China announces
chairman Hui Chen was "Charitable heart of China," the first of
China's most influential charitable people, at a press conference.
October 22-27, 2005. Alphay Company fully funds the First
National Air Games in Nantong, and successfully hosts the
"Alphay Cup" national parachuting championships.
December 19, 2005. Alphay hosts the "Alphay-Alphinelle
Cosmetic Series Promotional Event."
2006
January 18, 2006. The national edible fungi industry hosts the
award ceremony for breaking news, headlines and brand names of
the industry. Alphay's product line wins the Most Influential
National Brand Name Health Award of 2005.
March 15, 2006. Chairman Chen recognized with the "2005
Venture Star of Chinese Science and Technology" award.
April 30-May 6, 2006. Chairman Chen wins the title of "Model
Workers of Jiangsu Province" and named one of the "Ten
Outstanding Young Entrepreneurs of Jiangsu Province."
June 20, 2006. The company passes the IS014001 environmental
management system certification.
August 2, 2006. The CPC Jiangsu Alphay Biological Technology
Co., Ltd. is established.
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October 24, 2006. Signing ceremony of Alphay and the Chinese
Academy of Sciences Institute of Microbiology for the joint setup
of Chinese Academy of Sciences, Alphay Medicinal Fungus
Institute, Joint Laboratory of Institute of Microbiology, Chinese
Academy of Science Department of Microbiology postdoctoral
Alphay scientific research base and Professor Fanglan Dal
Education Fund.
November 14, 2006. Chairman Chen is awarded the title of "Top
Ten Young Technology Entrepreneurial Stars of Jiangsu of 2006."
2007
January 24, 2007. Alphay Baijunjian capsule wins the honorary
title of "High-tech Product with the Most Market Value," and the
honorary title of, "Jiangsu Famous Brand."
March 2007. Alphay Industrial Park is approved as Nantong's first
"National Industrial Tourism Demonstration Site."
July 3, 2007. "Key Technology Research of Lingzhi extraction and
new product development," is listed among important technology
projects in Jiangsu Province, China Edible Fungus Association.
September 27, 2007. Alphay wins the right to host the 2009 Fifth
International Conference of medicinal fungi in Rubles, capital of
Slovenia, at the Fourth International Conference of Medicinal
Fungus.
October 24, 2007. State Intellectual Property Office grants 32
patents to Alphay.
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October 9, 2007. Alphay filth anniversary. Company holds a grand
celebration of the "Small Mushrooms Big Industry," Health Miles
Run-Walk.
2008
August 21-22, 2008. Chairman Chen is elected Vice President Pro
Tem of the China Chamber of Commerce for Import and Export of
Foodstuffs, Native Produce & Animal By-Products (CFNA)
Second Council.
October 15, 2008. The "Post-doctoral Research Substation,"
Bronze Medal awarded to Alphay by state Human Resources
Administration, Social Security Administration and the National
Postdoctoral Management Committee.
October 15, 2008. Sixteenth Central Committee Political Bureau
Standing Committee of the CPC, former secretary of the Central
Commission for Discipline Inspection, Guanzheng Wu, makes a
special trip to Alphay for inspecting and consulting.
November 13, 2008. Alphay obtains the People's Republic of
China Network Marketing Companies Operating License.
2009
February 25, 2009. Alphay is awarded the "Top Ten National
Mushroom Industry Leading Enterprises," at the China Edible
Fungus Association, during the Fourth Executive Directors'
Meeting.
March 4, 2009. Alphay Biological Technology Co., Ltd.
successfully passes the Physical High-Tech Enterprises
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inspection and obtains its Certificates of Approval.
August 14, 2009. Chairman Chen is invited to appear in Jiangsu
Education Television's "Su Business" column, where he recounts
the history of his business and Alphay’s process of development.
September 5, 2009. The “Olympics of Edible and Medicinal
Fungi of the World.” The Fifth International Medicinal
Mushroom Conference opens at Alphay Headquarters. More
than 900 medicinal mushroom industry experts, scholars and
entrepreneurs from 39 countries and regions gather in the
Alphay Convention Center to start four days of seminars and
academic exchanges.
November 10, 2009, Chairman Hui Chen and Vice President
Jianmin Ke participate in the “Taiwan Jiangsu Week,” where
they visit industrialist Jian Zhang’s granddaughter Feiwu Zhang.
November 14, 2009. The Chinese Foreign Trade Enterprises
Associations’ Third Annual High Level Seminar at the Alphay
Conference Center.
December, 2, 2009. Alphay receives the prestigious Enterprise
Aware for “10 Years of Network Marketing in China.”
2010
October 14, 2010. The Mushroom Industry of Jiangsu Province
Technology Innovation Alliance is established in Alphay
Biotechnology Science Park. Chairman Chen is elected the
Union President.
October 27 2010. At the Fifth China Edible Fungus Association
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members (representatives) meeting, Chairman Chen is
awarded for being the "Outstanding Contributor to the
National Mushroom Industry." Alphay wins "Outstanding
Mushroom Industry Enterprise." Alphay mushroom health
products are also given the award for "Outstanding Brand."
November 6, 2010. Alphay holds the eighth anniversary of
the market networking session conference and starts the
"National Study of Filial Piety" national charity tour in the
Nantong Sports Exhibition Center. During the night,
"Love, Action, Passion, Alphay" charity dinner takes place
where Alphay makes a generous donation of $210
thousand to the Red Cross of China. This commemoration
of Alphay's eighth anniversary is also an opportunity to
promote "humanity, fraternity and dedication" of the Red
Cross spirit, so that more people and enterprises will
actively and lovingly participate in this worthwhile
charitable cause.
March 15-16, 2010. Chairman Chen accepts the request of
film crews to be interviewed in the documentary "Pioneer
Character." They expect to complete this documentary by
the end of April of 2010, on the eve of the 90th
anniversary of the Founding Grand Launch on China
Central Television.
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24
Perspectives on the Chairman
(By His Friends and Partners)
No one ever takes his journey through life alone. What defines a
man comes not only from his own personal modesty and
professional vision but also from a sense of perspective about
how others perceive you.
All the achievements of Alphay up to this moment have been
accomplished with the care, help and support of many
responsible leaders and experts. They are wonderful mentors and
friends of Alphay and mine. The amount of help and
encouragement they have given me will remain with me for all
the days of life, to be looked upon with gratitude and a
willingness to grow.
Professor Li Yu, Chinese Academy of Engineering academician,
former president of Jilin Agricultural University, doctoral tutor,
foreign academician of the Russian Academy of Agricultural
Sciences, Chinese Fungi Institute Director:
"So how do we understand Hui Chen? What is so good about
him? In China, we say that having good health is a single unit
for a loving family, which is a unit for a unified country, which
makes a unit for a peaceful world. Therefore, Alphay makes a
great contribution to world peace by their achievements and
values toward helping people maintain great health.
We also value knowledge achieved through thorough
investigation that is rendered with a sincerity of intent. Alphay's

98

thorough research has led us to a remarkable body of
knowledge that allows the company to set outstanding goals and
objectives. With an honest heart and positive attitude, Mr. Chen
has brought this company together like a family, and has spread
its wonderful message not only throughout the country but also
to the world. The reason Alphay is able to produce so many
outstanding, effective product lines and successful management
systems is because every member of this company is inspired to
make in-depth research and investigation, learn from those and
turn them into positive, practical results."
2. Professor Zhang Shuting, the world's leading mycologist,
Director of the International Mushroom Biotechnology Service
Center, former Vice Chairman of the World Society of
Mushroom Biology and its Products Society, Emeritus Professor
of The Chinese University of Hong Kong, UK Officer/OBE
(Order of the British Empire):
"I strongly recommend Alphay products, and I hope that one day
this brand will become China's Coca Cola."
3.Professor Chen Guoliang. Famous Chinese mycologist, the
researcher of Shanghai agricultural academy of science, the
academician of professional medicinal mushroom committee of
Edible Fungus Association of China, and the Associate Director
of Lingzhi Research Institution of Shanghai Pharmaceutical
Society. Developer of the Lingzhi tablet in 1972 and Hericium
evimaccus in 1977.
“I’ve known Mr. Hui Chen for many years. He has a nobility of
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spirit and is a very trustworthy friend. One of his most
consistent beliefs is that, 'A favor the size of a drop of water
should be repaid to one with the amount of a surging spring.' It
is one that we share.”
4. Professor Luan, well-known national mycologist and a leading
researcher at the Microbiology Institution of Academia Sinica,
Vice President of Edible Fungus Association of China:
”I have known Mr. Chen for many years. He is a great leader in
the scientific development of the mushroom and bacterial plant
industry. Moreover, he is a very innovative entrepreneur in the
development of an enterprise and its visions. Alphay will grow
bigger, become stronger and spread its wealth amongst the
whole world.''
5. Huang Bing, 7th former Chinese People's Political Consultative
Conference Chairman of Nantong, Nantong County Clerk:
"Hui Chen is a young man with high ideals and an undeniable
desire to excel. Alphay is a company with tremendous potential,
able to set exceptional goals and moving toward an even
brighter future. Mr. Chen is a smart man. He is responsible for
his research, and is serious about his work. He is humble,
possesses great integrity and through that integrity will always
attract the help and support of many great people. There are
many reasons behind why Alphay is able to grow so fast and
smooth in the industry of edible lingzhi. Certainly, one of the
main reasons is the strong personal charisma and leadership of
the company's Chairman, Mr Chen."
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